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On-line media group

Allopass actively pursues its expansion:
v' Deployment of its international offices
v Client Service available in 7 languages

v" New version of the website

Paris, 22" June 2009 - European leader in micro payment systems, Allopass has for eight years
appealed to merchants and internet users for their digital transactions under €5: subscriptions or pay-
options relating to online video games, archive or press article purchases, expert document purchases,
classified ad deposits, legal music downloads...

With Allopass internet users have a simple, fast, secure and anonymous solution for their small
internet purchases from around 500,000 subscriber sites. Merchants have a simple and secure way to
monetise their audience, develop new sources of revenue and reach a public without access to
banking.

To support the growth of micropayment in France, Europe and across the world, Allopass is expanding
its international presence with:

- International offices. After France, Spain and Belgium, Allopass is opening offices in the
United States and Scandinavia. UK and Germany’s opening are also planned over the summer.

- Client service are available in 7 languages, French, German, English, Spanish, Italian,
Polish and Swedish, to better support users in their transactions and optimise subscribing
merchant revenues.

- A new version of the website, www.allopass.com. More ergonomic, easier and more
practical, this new version further promotes integration of the Allopass system into websites.
More accessible to merchants and internet users, the new Allopass website aims to promote
micro payment and daily transaction management for its clients.
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Allopass, in figures:
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v" 45 countries covered

v' 6 payment options

v 7 million transactions per month

v" 15 million euros of transactions
per month



http://www.allopass.com/

This press release does not constitute an offer to sell, or a solicitation of an offer to buy Hi-Media shares. If you
wish to obtain further information about Hi-Media, please refer to our website www.hi-media.com. This press
release may contain some forward-looking statements. Although Hi-Media considers that these statements are
based on reasonable hypotheses at the date of publication of this release, they are by their nature subject to
risks and uncertainties which could cause actual results to differ materially from those indicated or projected in
these statements. Hi-Media operates in a continually changing environment and new risks emerge continually.
Hi-Media does not undertake and expressly disclaims any obligation to update or revise any of these forward-
looking statements, whether to reflect new information, future events or circumstances or otherwise.

About Hi-media Group :

Hi-media, the online media group, is of the top Internet publisher in the world with more than 50 million unique
visitors per month on its proprietary websites. Hi-media is also a leading European player in online advertising
and electronic payment. Its business model relies thus on two different sources of revenues: online advertising
via its dedicated ad network Hi-media Network and online content monetization via its micropayment platform
Allopass. The group which operates in 6 European countries, China, USA and Brazil employs more than 370
people and posted in 2008 135 million euros in sales. Independent since its creation in 1996, the company is
listed since 2000 on the Euronext Eurolist Paris (Eurolist C) and is included in the SBF 250, CAC IT and CAC
Small 90. ISIN code: FRO0O00075988. Hi-media qualifies for FCPI as it received the OSEO label of “innovating
company”.

Site : www.hi-media.com

Financial communication

Second quarter 2009 sales: on 21 July, 2009, after market closing
First-half 2009 earnings: on 31 August, 2009, before market opening.

Investor contacts:

Cyril Zimmermann
President and CEO.

David Bernard

Chief Operating Officer
Tel: (33) 1 73 03 89 00,
Fax: (33) 1 73 03 89 54

E-mail: infofin@hi-media.com
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