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on 8 April 2008 pursuant to article 212-13 of the AMF's general rules and regulations. 

 

It may be used in support of a financial operation if it is supplemented  

by an operation note approved by the AMF. 

 

 

In application of Article 28 of (EC) rule no. 809/2004 of the European Commission, the following information is included 

by reference in the present reference document:  

- The consolidated financial statements for the financial year ending on 31.12.06 and the corresponding auditorsô report 
which are included in the Companyôs reference document filed with the AMF on 29.03.07 under number D. 07-0243, 

respectively, on pages 117 to 155 inclusive and 115 and 116 inclusive; 

- The consolidated financial statements for the financial year ending on 31 December 2005 and the corresponding 

auditorsô report which are included in the Companyôs reference document filed with the AMF on 5 April 2006 under 

number D. 06-0219, respectively, on pages 110 to 156 inclusive and 109 and 110 inclusive; 

- The annual financial statements for the financial year ending on 31 December 2006 and the corresponding auditorsô 

report which are included in the Companyôs reference document filed with the AMF on 29 March 2007 under number 

D. 07-0243, respectively, on pages 97 to 144 inclusive and 92 and 93 inclusive; 

- The annual financial statements concerning the financial year ending on 31 December 2005 and the corresponding 

auditorsô report included in the Companyôs reference document filed with the AMF on 5 April 2006 under number D. 

06-0219, respectively, on pages 88 to 108 inclusive and pages 82 to 83 inclusive; 

- The management reports relative to the financial years ending on 31 December 2006 and 31 December 2005, which 

are included in the Companyôs reference documents filed with the AMF, respectively, on 29 March 2007 under 

number D. 07-0243 on pages 185 to 198 inclusive and on 5 April 2006 under number D. 06-0219 on pages 181 to 190 

inclusive; 

- The auditorsô reports concerning regulated conventions relative to the financial years ending on 31 December 2006 

and 31 December 2005, which are included in the Companyôs reference documents filed with the AMF, respectively, 

on 29 March 2007 under number D. 07-0243 on pages 94 to 96 inclusive and on 5 April 2006 under number 

D. 06-0219 on pages 84 to 87 inclusive. 

 

The other information appearing in the two reference documents mentioned above has been, if appropriate, replaced 

and/or updated with information supplied in the present reference document, and is not incorporated by reference into the 

present reference document. 
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CHAPTER 1 ï PERSONS RESPONSIBLE FOR THE REFERENCE DOCUMENT  

 

1.1. PERSON RESPONSIBLE FOR THE REFERENCE DOCUMENT 

 

Mr Cyril Zimmermann, 

The Chairman of the Board of Directors and Managing Director of Hi-Media 

1.2. DECLARATION BY THE PERSON RESPONSIBLE FOR THE REFERENCE DOCUMENT 

 

ñI hereby attest that, after having taken all reasonable steps to that end, the information contained in the present 

reference document is, to my best knowledge, correct and does not contain any omissions of such nature as to impair the 

scope thereof.  

 

I hereby attest that, to my best knowledge, the financial statements are established in accordance with the applicable 

accounting standards and provide a fair representation of the assets, of the financial situation and of the earnings of the 

company and of the set of companies included in the consolidation, and the management report appearing on page 165 et 

seq offers a fair representation of the development of business, of the earnings, and of the financial situation of the 

company and of the set of companies included in the consolidation, as well as a description of the main risks and 

uncertainties facing them. 

 

I have obtained an end-of-assignment letter from the legal auditors indicating that they verified the information bearing 

on the financial situation and the financial statements contained in the present reference document, and that they read the 

entire reference document.ò 

 

 

The Chairman of the Board of Directors and Managing Director of Hi-Media 

Cyril Zimmermann 

 

CHAPTER 2 ï LEGAL AUDITORS  

2.1. TITULAR AUDITORS 

 

Europ®enne de R®vision et dôExpertise Comptable (EREC) ï Associés 

9 avenue Bugeaud 

75116 Paris 

 

Date of initial appointment:  22.07.98  

Date of renewal: 16.04.04 

Duration:  six years 

End of the mandate: mandate expiring at the end of the Ordinary Shareholdersô Meeting called 

to rule on the financial statements for the financial year ending on 

31.12.09. 

 

KPMG Audit 

Represented by Mr Frédéric Quélin 

Immeuble KPMG 

1 cours Valmy 

92923 La Défense cedex 

 

Date of initial appointment: 24.01.00 

Date of renewal: 20.04.06 

Duration: six years 

End of the mandate: mandate expiring at the end of the Ordinary Shareholdersô Meeting called 

to rule on the financial statements for the financial year ending on 31 

December 2011. 
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2.2. DEPUTY AUDITORS 

 

Fiduciaire de gestion et dôorganisation (FIGESTOR) 

9 avenue Bugeaud 

75116 Paris 

 

Date of initial appointment:  22.07.98 

Date of renewal: 16.04.04 

Duration: six years 

End of the mandate: mandate expiring at the end of the Ordinary Shareholdersô Meeting called 

to rule on the financial statements for the financial year ending on 

31.12.09. 

 

Bertrand Desbarrières-{} - 

1 cours Valmy 

92923 La Défense Cedex 

 

Date of initial appointment: 24.01.00 

Date of renewal: 20.04.06 

Duration: six years 

End of the mandate: mandate expiring at the end of the Ordinary Shareholdersô Meeting called 

to rule on the financial statements for the financial year ending on 31 

December 2011. 



 8 

CHAPTER 3 ï SELECTED FINANCIAL INFORMATION S 

3.1. KEY FIGURES 

 

The selected financial information presented below, relative to the financial years ending on 31 December 2005, 2006 and 

2007, is extracted from the consolidated financial statements. 

 

Kú 31/12/2005 

IFRS 

31/12/2006 

IFRS 

31/12/2007 

IFRS 
Number of companies 13 20 21 
Staff 82 224 339 
Consolidated turnover 24 755 71 803 104 319 
Operating profit 1 057 4 740 11 111 
Financial net income 41 48 - 563 
Corporation tax - 1 214 - 1867 614 
Net income of the consolidated 

companies  
2 311 6 679 9 999 

Shareholders' equity  28 903 64 332 120 751 
Indebtedness* 4 300 10 191 25 917 
* See Note 19 to the appendix to the consolidated financial statements  

3.2. THE MARKET FOR THE COMPANYôS SECURITIES 

 

The Hi-Media shares have been listed for trading on the Eurolist since 7 June 2000 (initially the new market), and are not 

traded on any other French or foreign financial market. 

 

Market capitalisation trend 

 

Trading volume and market prices of the Hi-Media share 

  Market price in EUR 

Month Number of securities 

traded 

High Low Average closing price 

July ô06 3.702.581 7,92 6,12 7,19 

Aug ô06 3.157.077 8,27 6,85 7,36 

Sept ô06 6.870.203 8,20 6,14 7,35 

Oct ô06 4.416.260 6,81 6,02 6,43 

Nov ô06 5.312.062 6,75 5,83 6,28 

Dec ô06 7.521.534 7,62 6,07 6,54 

Jan-07 6.721.045 8,04 6,85 7,37 

Feb-07 3.673.432 7,63 6,30 7,30 

March-07 4.510.918 7,45 6,25 7,05 

Apr -07 4.195.209 7,95 7,05 7,38 

May-07 4.188.086 7,97 6,85 7,29 

June-07 2.985.844 7,65 7,01 7,30 

Jul-07 3.732.571 7,77 7,10 7,40 

Aug-07 4.575.031 7,55 6,31 7,08 

Sept-07 3.403.069 7,47 6,03 6,64 

Oct-07 2.270.410 7,67 6,90 7,32 

Nov-07 3.042.062 7,30 6,24 6,82 

Dec-07 4.065.321 6,54 5,15 6,04 
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The market information appearing in this table consists of Euronext data. 
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CHAPTER 4 ï RISK FACTORS 

4.1. COMPETITIVE ENVIRONM ENT 

 

Hi-Media has to cope with intensive competition in Europe on the on-line advertising market. The competition has 

become extremely fierce since the strong recovery of growth on the on-line advertising market in 2004. Its competitors 

are not only the other independent advertising network agencies or affiliation networks based on rather comparable 

economic models and profiles, but also the main portals on each market that have developed an advertising network with 

offerings vis-à-vis third party websites, not to mention the networks of sponsored links such as Google (by way of its 

Google Ad Sense offering), Yahoo Search Marketing (ex-Overture), and Miva. 

 

With respect to micro-payments, Hi-Media is an intermediary between the providers of payment solutions and the 

websites offering content purchasing or access to a paid service. Only two companies are operating on that niche in 

France, Adverline (through its Optelo service)  and Rentabiliweb. Other companies are acting as suppliers of payment 

solutions on Internet, and as such compete with Hi Media. 

4.2. CORRELATION OF THE ADVERTISING AND MICRO-PAYMENT MARKETS WITH THE ECONOMIC CYCLE  

 

The advertising market is strongly correlated with changes in the economic cycle. Thus the 1991ï1993 European 

recession as well as the decline of growth in Asia in 1997ï1998 resulted in a contraction of nominal advertising 

expenditures. 

 

After three tough years from 2001 to 2003, 2004 brought the beginning of a new cycle, marked for three years now by a 

rally of advertising investments encouraged by improved macro-economic performance in Western Europe.  

 

There are certain uncertainties concerning the trend of the advertising market in 2008, with the liquidity crisis on the 

financial markets (summer of 2007), which might have an impact on the rest of the economy, as well as the growth 

slowdowns expected in the United States and in Europe. 

 

In connection with that uncertainty, the Company thinks that the on-line advertising market is not following the general 

tendency seen in the other media, but rather mainly reflects structural dynamics controlled, in particular, by the 

development of the Internet, and that its growth in the medium term will be only partly affected by a weakening of 

economic growth in Europe.  Internet advertising benefits from a catchup effect by comparison with the other media, such 

as television, radio and the written press. 

 

The micro-payment market, which emerged recently, is based on the same fundamentals as on-line trade, and hence is 

strongly connected with changes in household consumption and hence with the development of economic cycles. 

4.3. RISKS CONNECTED WITH THE INTERNET ECONOMY 

 

As a generator of revenue on the Internet, Hi-Media is dependent both on the growth and the economic health of the 

advertising network websites or the websites that it holds, on one hand, and on the advertisers, on the other, part of which 

consist of Internet players. Due to its position as an intermediary, Hi-Media is affected by the modification of the 

environment of the new economy players. After a few years of crisis and the disappearance of numerous players emerging 

from the Internet economy, the Hi-Media environment became much sounder, and numerous Internet companies are now 

profitable, or at least certain subsidiaries of what are called traditional groups.  

4.4. THE RISK OF IN-HOUSE HANDLING OF PROVISION OF SERVICES BY THE WEBSITES 

 

The possibility of in-house handling of the advertising network functions or micro-payments by websites generating 

substantial traffic, particularly the portals and the main themes websites, represents a major risk for Hi-Media, both with 

respect to the attractiveness of its offerings vis-à-vis advertisers and for its negotiating power vis-à-vis the providers of 

payment solutions.  This risk relates mainly to the players of very significant size and the majority of the ones that could 

do so have already made this change. 

 

The diversification of the Hi-Media activities from advertising network toward direct marketing and micro-payments as 

well as the strong development of the number of customer websites make it possible to attenuate this risk, the same 

applying to the capital links now existing with certain companies that publish websites. 
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4.5. COLLECTION RISK 

The Company invoices the representatives of the advertisers for a large part of its services in connection with the 

advertising network activity: the media agencies, and for the micro-payment activity, the payment or telecommunications 

operators. Due to the increased business volume, the outstanding balances with such customers have increased strongly, 

and must come in for special attention by the financial department. 

4.6. RATE FLUCTUATIONS 

 

The Company could be affected by an intensified decline of rates charged in the business, particularly a drop of the CPM 

[cost per thousand] in connection with its advertising network activity, or a decline of the amounts retransferred by the 

providers of micro-payment solutions (particularly telephone operators). 

 

Such a decline took place in 2001 and 2002 in connection with the advertising network business. Since early 2003, prices 

have tended to stabilise, and even to rise. The equilibrium price will certainly vary depending on the growth or decline of 

the advertising market in coming years. With respect to the amounts of the retransfers granted by the operators of on-line 

payment solutions, the prices have developed in a rather favourable way, in view of the increased volumes handled and 

the fierce competition among the various operators. Nonetheless, Hi-Media remains exposed to a possible risk of rate 

changes decided by such operators. 

 

In addition to the variation of unit prices of advertising space and email or postal addresses, or the retransfer rates in 

connection with its micro-payment business, Hi-Media may be affected by intensified competition, which could lower the 

average margin rate recorded by the company in its three trades (advertising network, direct marketing and micro-

payments). The diversification of the supply, on one hand, and the installation of new products and services on the other, 

are aimed at increasing Hi-Mediaôs differentiation vis-à-vis its competitors, and hence at reducing the pressure on 

margins. 

 

Nonetheless, that pressure remains strong in a high-growth context. 

4.7. CHANGES IN THE RULES AND REGULATIONS IN EFFECT 

 

Since the Companyôs business is governed by a certain number of laws, rules and regulations, as described in section 

6.4.6 concerning ñRegulationò below, any modification of the legal or regulatory provisions that would have the effect of 

saddling the Company with additional obligations could affect its activities. 

 

Thus, a prohibition on cookies making it possible to recognise a surfer by his or her browser and to target him or her in 

light of his or her behaviour is sometimes mentioned. That would affect the ability of the on-line advertising players to 

personalise advertising messages. 

 

The Company thinks that a prohibition of cookies is unlikely. Indeed, such a move would penalise the publishers, many 

of which focus their development on personalising content and services. It would also affect the commercial websites that 

personalise their offerings in light of the surfersô profile. Finally, numerous surfers are sensitive to the personalisation of 

advertising messages. 

 

The operating difficulties that would result from such a prohibition could be offset in part by collaboration with the 

advertising network websites, called on, for instance, to have their base of visitors identified on the basis of a focused 

approach dialogue with the management tool for the advertising campaigns. 

 

The Companyôs business could also be harmed by the development and distribution of software enabling surfers to avoid 

the appearance of advertising messages during their connection. 

4.8. FAILURE OF THE COMPANIES ADTECH AND EDATIS 

 

Having decided to subcontract for a large part of its technological needs with AdTech and Edatis in connection with the 

advertising network and direct marketing activities, Hi-Media is now dependent on the continued service offered by those 

two companies. 
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AdTech is a German company established in 1998 and based near Frankfurt (www.adtech.de), whose business is 

marketing its technological solutions (particularly the Helios advertising server). AdTech has been acquired by AOL. 

Edatis is a Paris-based company specialising in the on-line relational marketing sector (www.edatis.fr).  

To the Companyôs best knowledge, there is no potential conflict of interest that would lead AdTech or Edatis to halt its 

collaboration with Hi-Media. 

 

Hi-Media remains exposed to a cessation of activity of those companies or a reorientation of their businesses to other 

trades. In addition to the variation of unit prices of advertising space and email or postal addresses, or the retransfer rates 

in connection with its micro-payment business, Hi-Media may be affected by intensified competition, which could lower 

the average margin rate recorded by the company in its three trades (advertising network, direct marketing and micro-

payments). A change of supplier would imply a solution for temporary continuity with respect to the technical 

management of the advertising network and direct marketing activity.  

 

In addition, in September 2006 Hi-Media announced the launch of development of its own advertising server to handle, in 

the future, the distribution of advertising objects on the Internet thanks to its own technology. 

 

Thus in 2006 Hi-Media developed its own solution for management and administration of sales and advertising space 

inventories, replacing the tool previously used, which had been developed by the company Fivia. 

4.9. RISKS CONNECTED WITH THE SYSTEMS 

 

Five risks must be taken into account: 

 

 a major breakdown of all of the AdTech and Edatis servers, servers used for the micro-payment functions, of the 

servers used by the sites in the publishing sector (fotolog, videogames, é) or failure of the hosts of those servers. 

This could result, for instance, from excessive voltage in the electricity network or from a very long power outage. In 

the event of excess voltage, the hardware could be destroyed; 

 default of the pass-band suppliers and of the telecommunications operators.  Hi-Media has multiplied such suppliers 

so as to limit this type of risks, but cannot guarantee being able to cope with all of the accompanying effects in case of 

a breakdown of one or of several such suppliers. 

 attacks by pirates ("hackers") on the AdTech or Edatis production site, on micropayment services used for the 

micropayment functions, or on servers used for posting publishing sector sites. Those companies have set up high-

level security systems, but cannot guarantee the elimination of this systemic risk; 

 deterioration of the hardware at one of the hosts of Edatis, of the Group's Internet sites (particularly fotolog and 

videogames) or directly at AdTech or Hi-Media ; 

 the supply time for obtaining hardware (disks, serversé) and for increasing the pass-band for the sites in the 

publishing sector (particularly Jeuxvideo, Blogorama and Fotolog) in case of an uncontrolled audience increase 

(photo storage disks, saturated videos, saturated pass-band, saturated servers). 

 

These risks are particularly high in the micro-payment field, in which Hi-Media does not subcontract for the technical 

function, and hence cannot quickly change service providers in the event of a breakdown or dysfunction. 

4.10. DEPENDENCE ON KEY STAFF  

 

The Companyôs success depends to a significant extent on the continuation of its relationships with its key collaborators 

handling the technical domain, marketing and French and international sales. 

 

To guarantee its growth and establish its leadership in Europe, the Company has to be able to attract, train, keep and 

motivate new highly qualified employees, working especially in the particular sector of advertising on the Internet. 

 

To maintain the continuity of its human resources, in 2003 Hi-Media established new stock option plans to take account 

of the decline of the share price noted since June 2000, as well as a plan for allocation of free shares starting in November 

2005. 

4.11. INDUSTRIAL AND ENVIRONMENTAL RISKS 

 

The legal working week of 35 hours has been applicable in the Company since 1 January 2002. During the 2002 financial 

year, a company agreement was concluded with the employees which was made effective retroactive to 1 January 2002. 



 13 
 

In view of the nature of its business, the Company does not create any environmental risks.  

4.12. LIQUIDITY RISKS 

 

On 7 November 2007 Hi-Media concluded a syndicated credit line amounting to 41.5 Mú. That credit line breaks down 

into one line of 14 Mú, with a duration of five years, and another line amounting to 27.5 Mú, with a six-year duration. As 

of December 31, the first line (14 Mú) had been drawn on in full, while the second line had been drawn on to the extent of 

5 Mú. Note 19 in the appendix to the consolidated financial statements presents the various current borrowings. 

The risks are limited in view of the absence of other borrowings and insofar as practically all of the liabilities and 

receivables of the Groupôs companies are denominated in euros, except for Sweden (Swedish Krona) and Fotolog 

(American dollars). 

4.13. MARKET RISK 

See Note 2 of the appendix to the consolidated financial statements, on page 125 of the present reference document. 

4.14. DEPENDENCE 

 

In view of the weight of each player in Hi-Mediaôs turnover, there is no risk of dependence on any medium, direct 

advertiser or agency. 

Similarly the risk connected with default of the technological subcontractors is limited insofar as said companies have 

competitors that could provide Hi-Media with substitute solutions. 

4.15. INSURANCE RISKS 

 

To the Companyôs best knowledge, the Group has taken out all insurance contracts required for its business, and the 

coverage conforms to the practices in effect in its field of activity. 

The Groupôs foreign companies manage their insurance policies independently in light of local rules and regulations, 

while keeping the parent company informed of the policies taken out. 

The Company and its French subsidiaries have taken out the following insurance policies: 

 

 

Policy Object of the coverage  Amount of the coverage  insurance risks 

Civil liability  

 of the senior 

managers 

the coverage applies to the liability that 

the Insured parties may incur, individually 

or jointly, vis-à-vis third parties in case of 

professional misconduct committed in 

exercise of their functions, whatever 

jurisdiction may be concerned: civil, 

criminal or administrative.   

 

 

Euros 5.000.000  

per insurance year   

 

31/07/07 to  

30/07/08 included 

Insurance  

Key man (2) 

Coverage of death / Absolute and 

definitive disability  

Insured : M. Cyril Zimmermann 

Beneficiary : Hi-Media 

 

Euros 5.000.000 

 

24.07.07 to  

23/ 07/2008 

included 
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Civil liability  

Company (3) 

The contract covers the insured for the 

pecuniary consequences of the liability 

that it might incur in performance of its 

activities, as declared, namely:  

Advertising network activities and direct 

marketing on the Internet, management of 

the Internet network.  Design and 

maintenance of sites and as host with 

message service, on-line information.  

Remote payment, micropayments.   

Identification of disks distributed by way 

of radio, telephone service.   

SMS ringing, dedication, hosting of voice 

services, radio competition checking  

 

 

 

 

 

 

All damage taken together 

 Euros 8,000,000  

per insurance year  

Sublimit for: 

physical damage and 

consequential 

immaterial damage:  

3,000,000 euros per 

insurance year  

 

Non-consequential 

immaterial damage: 

 3.000.000 Euros per 

insurance year  

 

 

01.01.08 to  

31.12.08 included 

Business 

comprehensive 

(Fire and related 

risks) (4)  

 

Coverage of all French sites of the Hi-

Media group companies: 

 

6 rue St Joseph 75002 Paris  

20 rue du Sentier 75002 Paris 

40 Rue de Clery 75002 PARIS 

4 Place Félix Eboué 75012 Paris 

27 Rue de la Villette 69003 LYON 

40 Rue de Hurepoix 91470 LIMOURS 

14 Av du Garric 15000 AURILLAC     

 

Buildings: rental risks  

Fire                            

500 000 ú 

Theft :                                     

100.000 ú  

Glass breakage :                     

15.000 ú  

Electrical damage :      

100.000 ú 

Machine breakage 

(excluding computer sector)                                         

100.000 ú 

Comprehensive except 

aspect : 

500.000 ú  

Additional expenses: 

3.000.000 ú 

 

Deductible of 1,000 ú 

except glass breakage:300 ú  

Deductibles for business 

interruption: 3 business days  

 

 

01/01/2008 

to/12/2008 

included 

 

All computer 

risks 

Coverage of computer physical and 

immaterial risks on the sites of the group 

companies and at the following computer 

services providers: 

 

- C/O GLOBAL SWITCH  7 Rue Petit 

92110 CLICHY 

- C/O EQUINIX 114 Rue Amboise 

Croizat 93000 St Denis   

Fixed hardware: 

 925.090 ú  

Portable hardware:               

48.730 ú 

Additional expenses:     

3.000.000 ú 

Virus coverage:                    

300.000 ú 

Automatic coverage:        

292.146 ú  

 

Fixed and portable hardware 

deductible: 230ú 

Deductible for additional 

expenses: 10% minimum 

30.000 ú  

From 01.11.07 

to/12/2008 

included  

(1) the insurance contract is concluded by HI MEDIA both in its own behalf and in behalf of its subsidiaries. 
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(2) the benefit of the insurance contract has been delegated to guarantee a bank loan until it is repaid. 

(3) the contract is taken out by HI MEDIA both in its own behalf and in behalf of its French subsidiaries. 

(4) the insurance company is taken out by HI MEDIA both in its own behalf and in behalf of its French subsidiaries.  

 

The estimated costs of the risks and disputes are 100% covered by provisions when there is a likelihood that such costs 

will materialise. 

There are no significant risks that are uninsured or insured internally. 

4.16. LEGAL RISKS 

 

With the exception of the information appearing in note 21 of the appendix to the corporate financial statements and in 

note 24.4 of the appendix to the consolidated financial statements and in section 20.3 concerning ñlegal and arbitration 

proceedingsò of the reference document, it is specified that there are no other governmental, judicial or arbitration 

proceedings, including any proceedings known to the Company, that are pending or with which it is threatened, that could 

have or have had, in the last twelve months, significant effects on the financial or profitability situation of the Company 

and/or the Group. 

 

The disputes explained are all commercial disputes connected with operation of the Company, with the exception of two 

ñprudôhomauxò [industrial tribunal] disputes. 
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CHAPTER 5 ï INFORMATION S CONCERNING THE ISSUER 

5.1. COMPANYôS HISTORY AND DEVELOPMENT 

5.1.1. CORPORATE NAME AND CO MMERCIAL NAME  

Hi-Media 

5.1.2. PLACE AND NUMBER OF R EGISTRATION  

Hi-Media is registered in the Paris Trade and Companies Register under number 418 093 761. 

 

PEA code: 744 B 

5.1.3. DATE OF CONSTITUTION AND DURATION  

Hi-Media was constituted on 17 March 1998 in the form of a limited liability company, initially called Hi-Media 

Multimédia and registered in the Paris Trade and Companies Register under number B 418 093 761 for a duration of 99 

years ending on 17 March 2097. 

 

The company Hi-Media Multimédia was transformed into a public limited company on 21 December 1998 and adopted 

the corporate name Hi-Media on 10 March 2000. 

5.1.4. REGISTERED OFFICE , SOCIAL , LEGAL FORM AND APPLICABLE LEGISLATI ON 

Registered office: 6 rue Saint Joseph, 75002 Paris, France 

 

Telephone: 01 73 03 89 00 

 

Hi-Media is a public limited company with a Board of Directors subject to the provisions of French law, the French Code 

of Commerce and Decree No. 67-236 of 23 March 1967 concerning commercial companies. 

5.1.5. IMPORTANT EVENTS IN T HE DEVELOPMENT OF TH E COMPANYôS ACTIVITIES  

 

The activity of multimedia advertising network activities was developed as of January 1996 by Cyril Zimmermann and 

two partners, and as of 1997 it became a significant Internet player in France. 

In March 1998, Cyril Zimmermann made the strategic decision to devote himself solely to the advertising network trade 

on the Internet, by creating Hi-Media Multimédia, which became Hi-Media in February 2000 following the repurchase of 

the trademark. The Company quickly widened its product offerings, the extent of its network and customer base by 

developing, as of 2000, a brokerage and direct marketing advisory activity, and then by offering monetisation services for 

the audience by establishing co-operation with the company Mobiquid in early 2003. 

 

Since its establishment, Hi-Media has put through several capital increases aimed at financing its growth and 

strengthening its strategic partnerships. In July 1998, Hi-Media put through a capital increase subscribed to by 

Infosources SA, one of the main French Internet players, and by the founders. In November 1999, a second deal made it 

possible for Dassault Group to join the Hi-Media capital through the intermediary of three companies: Groupe Industriel 

Marcel Dassault, Dassault Multimédia and Dassault Développement. 

 

In March 2000, Hi-Media consolidated its roster of investors with the entry of two new strategic shareholders: J.P. 

Morgan International Capital Corporation and Azéo Ventures SAS. 

 

On 7 June 2000, the Companyôs shares were listed for trading on the Nouveau March® of the Paris Bourse. 

 

In September 2000, Hi-Media concluded an acquisition contract with the company Net-On IT Scandinavia bearing on the 

entire capital of Swedish company Net-On Advertising AB. The conveyance of the Net-On Advertising AB securities was 

approved by Hi-Mediaôs Extraordinary Shareholdersô Meeting held on 11 December 2000. 

 

In December 2000, Hi-Media acquired a 70.6% interest in the capital of the company Purplepot Plc in the United 

Kingdom. 

 

Also in December 2000, Hi-Media signed an acquisition contract relating to the company Advenda Media AG. The 

Shareholdersô Meeting held on 30 April 2001 approved the first portion of the operation, bearing on the conveyance of 
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51% of the securities of the company Advenda Media AG. The latter took the name Hi-Media Deutschland AG. On 8 

May 2002, Hi-Media then acquired the remaining 49% of the German company for an amount of 275,000 euros, paid in 

cash. 

 

In July 2001, Hi-Media acquired a 19.9% holding in the capital of Ginko Systems, a company that publishes software for 

managing advertising spaces. That company became Hi-Media Technologies. This acquisition of a holding was made by 

way of a cash contribution, and the Hi-Media technical teams were transferred to that new company. Hi-Media sold its 

interest in October 2002. 

 

In December 2002, Hi-Media concluded an acquisition contract bearing on the entire capital of the company Mobiquid, 

which specialises in publishing audiotel and mobile multimedia services relating to the world of music. The Shareholdersô 

Meeting held on 25 April 2003 approved the project for conveyance of all of the Mobiquid company securities. On that 

occasion, two new shareholders joined the Hi-Media Board of Directors: mutual fund Spef e-Fund, represented by the 

company Spef Venture, as well as the company Rivaud Innovation. 

 

In March 2004, Hi-Media acquired a 50% interest in the capital of Spanish company Europermission Sl., with a view to 

developing the direct marketing activity. 

 

On 22 April 2005, a Hi-Media Extraordinary Shareholdersô Meeting decided to issue BS-ABSA warrants. On 30 June 

2005, the exercise of said BS-ABSA made it possible to create 1,874,366 new shares issued at a price of ú2.55. This 

capital increase enabled Hi-Media to make the acquisition of Numeriland on 30 June 2005, and to acquire a 25% stake in 

the capital of a Brazilian advertising network company. 

 

The Hi-Media Belgium subsidiary acquired the ñSearch Marketingò company Publicityweb on 29 September 2005 for kú 

900 in cash. 

 

On that occasion, two new shareholders joined the Hi-Media Board of Directors: mutual fund Spef e-Fund, represented by 

the company Spef Venture, as well as the company Rivaud Innovation. 

 

On 8 February 2006, Hi-Media acquired the companies Eurovox and Frog Planète, which publish the Allopass platform, 

for Kú 18,500 (excluding acquisition expenses). 

 

On 24 February 2006, Hi-Media acquired Actustar company, publisher of the site of the same name, for Kú 290 

(excluding acquisition expenses).  

 

On 12 June 2006, Hi-Media acquired, for Kú 22 880 (excluding acquisition expenses) 88% of the capital of the company 

Odyssée Interactive, which publishes the website jeuxvideo.com.  

 

On 1 September 2006, Mr David Bernard was appointed as Assistant Managing Director.  He has been a company 

director since the year 2000, and had already served as DAF (Chief Administrative and Financial Officer) and then as 

DGD (Assistant Managing Director) from 2000 to 2003. 

 

On 4 September 2006, Hi-Media acquired Swedish company Medianet, which is an advertising network business based in 

Sweden, for Kú 4,900 (excluding acquisition expenses). The acquisition contract provides for an additional price 

depending on the net income for 2006 and 2007. The additional price for 2006 comes to Kú. 5 081.  

 

On 8 December 2006, Hi-Media bought the company Milena, publisher of the Psychonet.fr website, for Kú 200. The 

acquisition contract provides for an additional price depending on the site's advertising income for 2007 and 2008.  Those 

additional prices will represent at least Kú 200. 

 

And on 29 December 2006, Hi-Media merged two of its subsidiaries: Mobiquid and Frog Planète. The merged entity has 

since then changed its corporate name to Allopass. 

 

On 27 November 2007, Hi-Media acquired the company Fotolog, the publisher of the website bearing the same name. 

The net price for 100% of the Fotolog Inc. shares, including expenses, came to 92.7 million USD. The share of the 

acquisition cost remunerated in shares, 69 923 kUSD, was established by using a Hi-Media share price of 6.34ú (the 

closing price on 27 November 2007). The balance of the acquisition cost, 22 732 kUSD, was paid in cash. 
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On 26 December 2007, Hi-Media acquire a 10% interest in the capital of the company Sport.fr. That acquisition of a 

holding is paired with an option to purchase the remaining 90%. 

 

Key dates in Hi-Mediaôs development 

 

1996 :  Establishment of Hi-Media, a multimedia advertising network business (interactive media and press) 

1997 :  Launch of the Hi-Media offering on the Internet 

1998 :  Creation of Hi-Media Multimédia dedicated to the Internet 

 Transformation of Hi-Media Multimédia into a corporation 

2000 : Change of the name from Hi-Media Multimédia to Hi-Media 

 Listing for trading on the Nouveau Marché of the Paris market 

 Creation of seven foreign subsidiaries 

 Acquisition of Net-On Advertising AB and of Purplepot Plc 

 Launch of the direct marketing consulting and brokerage activity 

2001 :  Closing of three subsidiaries 

 Acquisition of 51% of Advenda Media AG 

 Acquisition of a 19.9% interest in Ginko Systems, which became Hi-Media Technologies 

2002 : Closing of 4 subsidiaries and making them dormant (Spain, Italy, Czech Republic and Slovakia) 

 Disposal of the interest in Hi-Media Technologies 

2003 : Acquisition of Mobiquid and launch of the micro-payment activity  

 Dissolution of Canadian subsidiary Publicité Internet Hi-Media Inc. 

2004 : Dissolutions of the subsidiaries Hi-Media UK and Hi-Media Technology Sweden 

 Acquisition of half of the capital of Europermission Sl 

2005 : Dissolution of the Hi-Media Poland subsidiary 

 Acquisition of the Numeriland advertising network business (which became Comclick) 

 Acquisition of a 25% interest in the capital of a Brazilian advertising network business 

 Development of Blogorama 

 Acquisition by Hi-Media Belgium of the company Publicityweb 

2006 : Acquisition of Eurovox Group, the publisher of Allopass 

Acquisition of the companies publishing these websites: actustar.com, jeuxvideo.com, feminup.com and 

psychonet.fr 

 Acquisition of Swedish company Medianet 

 Appointment of David Bernard as Assistant Managing Director 

 Merger of the companies Mobiquid and Frog Planète, the merged entity being called Allopass 

2007 :  Openings of offices in Frankfurt and Hamburg, and of a subsidiary in Spain. 

 Acquisition of Fotolog 

 Acquisition of a holding in the capital of Sport.fr 

5.2. INVESTMENTS 

5.2.1. THE MAIN INVESTMENTS  

In the medium run, the group's investment policy is aimed at reaching the following objectives: 

- Improve the proprietary software, supporting the activity, so that such software is always able to provide optimal 

service 

- Create new sites so as to develop Hi-Media's proprietary audience in connection with varied themes  

- Develop the management platform for the future electronic wallet  

 

The investments in tangible fixed assets amount to Kú 1 082 for 2007, including Kú 431 in transfer of fixed assets in 

progress, and were made mainly in order to improve management platforms for the micro-payment activity and follow-up 

on the CPC and CPM campaigns, as well as development of websites. 

 

The investments in intangible fixed assets amount to Kú 875 for 2007, corresponding mainly to acquisition of computer 

hardware needed for proper functioning of the business (servers and computer stations). 

 

By comparison, the investments in tangible and intangible fixed assets made in the 2006 and 2005 financial years 

amounted, respectively, to Kú 1,637, and Kú 328. 
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5.2.2. THE MAIN CURRENT INVE STMENTS 

The fixed assets in progress as of 31 December 2007, amounting to Kú 2 204, mainly concern the cost of time spent by 

the technical teams and investments in computer hardware in connection with the launch of new sites, development of 

new tools intended for webmasters, and the expenses incurred for development of an electronic wallet. 

5.2.3. THE MAIN FUTURE INVES TMENTS  

Hi-Media Group is going to take advantage of the excellent growth prospects for 2000 for speed up its development in 

one-line publishing, thus continuing its transformation into an integrated on-line media group. 

The group is going to continue development of the publishing activity by creating some new Internet sites, particularly in 

Belgium and in Germany, and by development of an editorial sector based on information/news themes. 

This year, the group is also launching its electronic wallet. 
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CHAPTER 6 ï OVERVIEW OF ACTIVITIES  

6.1. HI -MEDIA TRADES 

 

Hi-Media company carries on its activities in 9 countries: France, Germany, Sweden, Belgium, Spain, Portugal, China, 

United States and Brazil. 

 

 
 

Hi-Media particularly modified its approach in 2007 to assert its role as a real on-line media group including the 

provision of audience monetisation services.  This means that Hi-Media is now developing its activities in connection 

with two main lines of business:  

- printout of websites with Hi-Media Publishing  

- audience monetisation for its own sites and for third party sites via Hi-Media Services, an entity including its two 

revenue-generating trades: on-line advertising (advertising network activities, provision of direct marketing 

services) and the micro-payment platform (secure electronic payments, audiotels, SMSé). 

6.1.1. PRINTOUT OF WEBSITES HI -MEDIA PUBLISHING  

Hi-Media is now among the world's main Internet site publishers.  The fact is that with an audience of 26.7 million 

duplicated unique users including 12.9 million in Europe (Source : comScore January 2008), and 4.5 billion page views 

per month, the company is among the one hundred leading Internet media groups in the world.  

 

The galaxy of Internet sites published by Hi-Media now breaks down into 11 sites based on 3 main themes: 

- Entertainment 

- Women's world  

- News 

6.1.1.1. Publishing of Internet sites based on the "Entertainment" theme  

Hi-Media Publishing's "Entertainment" theme is based on the following Internet sites: 

- Fotolog.com 

- Jeuxvideo.com 

- Toutlecine.com 

- Blogorama.fr 

6.1.1.1.1. Fotolog.com 

Hi-Media acquired Fotolog.com in November 2007.  Fotolog.com is a world photo-blogging social network. 

Fotolog.com is the world's 14
th
 most visited site (Source : Alexa, January 2008). It groups 15 million members 

(Source :  Fotolog.com, January 2008), who generate one of the world's largest audiences: 17 million unique users 

(Source: comScore January 2008) and 4,2 billion page views each month (Source : Google Analytics, January 2008).  




