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Hi-media Group T The Leading Audience Monetization Platform in Europe

Hi-media stands among the largest online media groups in Europe
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Hi-media GroupT A Leadership Coming from a Diwv

The different business units of the Group generate sal
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Hi-mediaGroupT A Leader ship Coming from a Diwv

€ and increase barriers to entry thus strengthening t

The integration of the 3 activities enables to:

i1l ncrease taoenpetitividyp:6 s
i Strengthen the overall performance of each activities of the Group

I Attract clients

i Increase barriers to entry:
i Strengthen the Stability of each activities
i Strengthen the client fidelity and the integration of our solutions

i Increase the resilience to competition having more added value to offer
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Hi-media Groupi ¢ Whi ch Gives Competitive Advantag

The integration of the Group different activities creates synergies to get new business and raise barriers to entry
which give Hi-media competitive advantages.
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+99% increase in current EBIT2to 16.5
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2. Hi-media Payments

3. Hi-media Publishing

4. Full Year 2009 Group Performance

5. Developments & Perspectives



Hi-media Advertising T 1st Network in Europe

Following AdLINK Media acquisition Hi-media ad network is the largest independent European ad network enjoying
strong leadership position in the different countries where it is present.

Hi-media Advertising:
Hi-media network reach out of the total
Internet population

+56% de reach on Western Europe

Equivalentto more than 1 Internet user out of 2 %j
in Western Europe

138 million unique visitors per month
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Hi-media Advertising i Go to Market Strategy: Leading Dedicated Network Verticals

Dedicated network verticals are answering to key success factors in a slowdown environment : reach and
segmentation. As reach and segmentation improve, value of good traffic should rise.
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